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Advertise on the Certified Medical Planner™ Program Website 

The Institute of Medical Business Advisors Inc is seeking a select few Corporate Partners for its Certified Medical Planner™ sponsorship program. We believe these partners will offer exceptional products and services that will empower our financial advisors, physicians and economic consultants to provide better advice and help doctors practice more efficiently and profitably. All companies should have a proven track record regarding their commitment to the financial planning and health economic sectors [www.MedicalBusinessAdvisors.com].
Online Advertising
Online advertising offers an outstanding opportunity to efficiently and effectively target your desired clients. The impact of cost effective exposure rates and reaching your target audience presents you with an excellent opportunity to capture knowledge, leads and build your client base. 

Our Target Market
All our imprints reach a targeted audience of physicians, medical executives, consultants and institutional stakeholders interested in learning more about healthcare economics. The majority of visitors come to us by reputation or via medically focused searches on Google, MSN and Yahoo. Others visit because of our extensive print industry exposure in hundreds of publications, journals, textbooks, dictionaries, whitepapers, websites and electronic imprints.
Our audience is made up of individual physicians, hospitals and institutional investors; financial advisors, brokers, CPAs and JDs; risk managers and insurance agents, and members of the allied healthcare space with new, mature or curious investors. We target people, companies and firms who want to learn about health economics and those investors that need valuable and current information. These individuals are educated, affluent, web savvy and always looking for the latest advisory products and services that will help make them enhance their portfolios, clinics, medical or financial advisory practices.

Website Traffic
Our traffic has been on the rise for almost two years. By September 2007, we had more than 125,000 impressions.
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Ad Placement
Your ad will be a hyperlinked 125x125 pixels or similar, button or image. The ad will be placed in prime real estate alongside other advertisers at the top of each page of the site between the CMP™ logo and the beginning of the content.

Fee Schedule

The most widely accepted standard pricing method for online advertising uses a CPM (Cost per Thousand) pricing model. As the target audience gets more defined or desirable, the CPM rises. Industry standard rates for non-targeted content (i.e. a random ad on a random page) start at $10-14 CPM and rise to $20-50+ CPM or more for targeted content.

However, our introductory pricing structure is much more competitive considering the very specific and affluent target audience and the urgency in the financial services and healthcare industry.

Currently, we are offer a simple option to our advertisers: $7,500 flat rate for three months; billed quarterly. 

Advertisement Policy
· Advertisements cannot mislead the user. For example, they may not mimic or resemble Windows/Mac/Unix dialogue boxes, error messages, or the like. 

· Advertisements cannot resemble our CMP™ or related imprints or content. 

· Advertisements cannot contain graphics that simulate interactivity (i.e. drop down menus, search boxes etc.) without that functionality actually existing. 

· Advertisements cannot mimic news headlines in design, tone, 3rd person sentence structure, or topic. 

· All advertisements will be reviewed by iMBA Inc., and are subject to approval by this CMP™ program website before placement on the site. 

· We reserve the right to preserve the user experience of all our sites, and we reserve the right to remove any advertisement which is deemed annoying and/or harmful to our users at any time. 

Contact Us
If you are interested in learning more about our Corporate Sponsorship Partner Program, please contact us for additional details. There are several other ways to become involved, such as seminars, speaking engagements and publishing sponsorship activities.
Thank You

Ann Miller; RN

770.448.0769 (ph)

775.3618831 (fax)

MarcinkoAdvisors@msn.com
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